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Introduction
Teachers appreciate the value of finding opportunities to connect 
with their students in a way that’s meaningful, fun and relevant. They 
understand the same is just as important for joining forces with 
other like-minded professionals. Social media has made it easier for 
educators to form such connections, and two newer applications are 
making a major impact for many demographics: TikTok and Clubhouse. 

In this eBook, we’ll take a closer look at 
how teachers utilize these social media 
apps to interact with students and other 
educational professionals. We’ll also 
discuss ways edtech companies can 
reach teachers using these platforms.
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Teachers and Social Media 
PAGE 2

Educators and other professionals can count on the fact  
that social media isn’t going anywhere. Teachers looking for 
ways to reach their students with a medium that speaks to 
them should consider implementing social media usage into 
their lesson plans. 

With 70% of teens frequenting social media apps at least once a day, it 
poses a great opportunity for teachers to connect with their students in a 
fun, entertaining and relevant manner. Some of the simple yet effective ways 
teachers can use social media in their classrooms include:

Create message boards for communication between teachers and 
students via Facebook.

Encourage visual learning on Instagram.

Take polls on Twitter.

Use Pinterest boards for organization and research purposes.

Teachers can also take suggestions from students; finding out which social 
media platforms they use most can benefit all parties involved. 



Understanding TikTok

TikTok, one of the most popular social media 
outlets to date, has over 800 million users and 
has been downloaded over 2 billion times on the 
App Store and Google Play worldwide as of 2020.

Someone perusing through this app will find that creativity is the 
main driving force for success. From short-form dance videos to 
comedy sketches and baking tutorials, the app is filled to the brim 
with content that’s equally educational and entertaining. 

Educators who want to start using social media in the classroom 
would benefit widely from downloading TikTok, because Gen-Z 
has the largest imprint on the app at 28%. This may add a learning 
curve to the initial launch of the app for teachers, but with time, it 
can become a simple and relevant way to reach young students. 
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Hybrid and remote learning options are still very popular across the nation and will 
likely remain an option into the next school year. Connecting with students and 
other educators from afar doesn’t have to be difficult, however. TikTok poses many 
chances for teachers to reach students and colleagues with a creative and engaging 
platform. Consider the following:

One of the many benefits of TikTok is the opportunity to view videos on a loop. 
The information follows a repetitive pattern after pressing the play button and will 
remain active until the video is stopped or completely removed from the platform, 
making it easy for students and educators to watch again at a later date and time.

Using TikTok 
to Connect with 
Teachers and Students 
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Educators connecting with students:

Improve student engagement. 

Provide a lesson in responsibility  
and a digital footprint.

Explain lesson concepts in a fun way.

Educators connecting with educators:

Encourage new    
networking opportunities.

Build a sense of community on a 
new and inventive platform.



While TikTok has been around for years, Clubhouse is a new 
social media platform that is making headway similar to the 
popular video clip app.

But what exactly is Clubhouse? It’s an invite-only, audio-based 
social networking app. Think of it as listening in on a private 
phone conversation, but those speaking want you to listen. 
You need an invitation from an existing user to get in, and the 
invitation provider can also give you talking access.

Understanding Clubhouse
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It’s not a visual app; there are no 
pictures or videos involved. The 
only photos that surface are profile 
pictures for each user on the app. It’s 
currently only available on iOS, but 
there are plans to launch Clubhouse on 
Android in late spring or summer 2021, 
increasing accessibility to more users.



Clubhouse enables teachers to let their voices be heard by both students and 
other educators in a different, unique environment.

Educators connecting with students:

Teachers can hold breakout sessions on topics discussed in the 
classroom, going the extra mile to dive deeper or perhaps bring up 
a new topic or angle that would normally not be discussed in the 
classroom.

Educators connecting with educators:

Create a virtual breakroom with other like-minded individuals. 
Clubhouse can enable teachers to look further into the way other 
educators are thinking and feeling, especially during strange times 
and untraditional teaching environments. It enables teachers to break 
down challenges and work together to avoid them in the future.

Using Clubhouse
to Connect with 
Teachers and Students 
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Edtech companies interested in connecting   
with educational thought leaders in a new light should 
prioritize TikTok as a major consideration moving forward. 

There are a variety of creative and unique opportunities to connect with 
teachers using this platform. You can market your services and quickly  
learn which ways educators are interested in based on engagement data.  
For example, you can create videos that:

Explain how your business works using quick and 
interesting stats and facts.

Highlight a customer success story.

Have fun and showcase the personality of your 
business to connect with teachers.

TikTok is meant to be light and fun, so keep this in mind when creating content. 

Best Practices    
to Reach Teachers   
via TikTok
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Best Practices to Reach 
Teachers via Clubhouse 

Just like TikTok, Clubhouse can 

create opportunities for success 

in connecting with educational 

professionals and thought 

leaders as an edtech company.
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Classroom teachers, higher education faculty, podcast hosts, authors 
and founders of edtech startups are all groups of people who utilize 
Clubhouse to their advantage and best ability. With an interesting topic 
of conversation or a significant niche, edtech companies can effectively 
connect with educators in an abnormal but extraordinary way. Getting 
to know educators in a more intimate setting can be an effective way to 
connect on a different level. 



TikTok and Clubhouse both have their own unique 
considerations in place for relevant use in marketing, 
including influencer marketing and its value in social 
media sales and outreach. They can also be used as ways 
to listen and connect with the audience outside of sales.

These platforms can be effective places to work with influencers who want 
to assist edtech companies with their marketing efforts; influencers can 
be used as an efficient tool for marketing a product and gaining traction 
around a brand. 

Edtech companies willing to work with influencers can benefit from putting 
them on these platforms to reach educators successfully. 

Influencer Marketing 
in Social Media
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Conclusion
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At Agile, we understand that social media can make a major 
impact on the way you market your business as an edtech 
company. With newer apps providing reach and growth 
opportunities for educators and students alike, it will work 
to your benefit to set up your own account and get the ball 
rolling with new and inventive chances for outreach.  

With TikTok, Clubhouse and various other social media 
platforms, you can market your services and quickly learn 
how to connect with educators with unique and relevant 
content based on engagement data and more. 

Connect with us today to learn more. 



agile-ed.com  |  1.866.783.0241
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